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About this report

-

mation and education in over three million connected house-

-

Columbus is presenting its third report so that the transpar-

To help us to do this in an environmentally sustainable and 

socially responsible way, we have set ourselves clear targets 

-

mation process aimed at putting the Company back on track 

-

From a strategic perspective, the decision to open the Tele 

Columbus Group’s networks to third parties allowed us to 

schland that allows our cooperation partner to market prod-

-

-

Disclosure
At the same time, Tele Columbus has integrated the separate 

stated, the compiled data describes the situation as at 

-

German Sustainability Code (GSC) in conjunction with the 
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Details on the business model  
and vertical integration 

 

telephony and Internet services, we provide business custom-

management report on page 

CSR strategy of Tele Columbus AG

-

-

tained in a materiality analysis and subjected to regular exami-

relevance and with regard to impacts on the business activ-

-

Environmental topics starting on   

Employee topics starting on   

  

Combating corruption and  

  

Key issues for Tele Columbus

Resources starting on   

Our employees  

Customers & products   

Responsible management   

Key topics
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The topic “Preventing human rights abuses” was rated as 

-

to pay closer attention to this issue and is currently develop-

Guiding principles
To give our corporate social responsibility measures a  holistic 

and strategic dimension, the Management Board and Super-

-

we acknowledge our social responsibility and are working 

The company pursues a business strategy that enables the 

Tele Columbus Group to reliably achieve its medium and 

 monitored and controlled by the management team and the 

-

plans, innovation management to promote digitalisation  

-

-

Our strategic corporate goals are:

 — Becoming market leader in product quality and customer 

 —

 — Advancing innovation and digitalisation

 —

team

 — Growth in all divisions

intersect with sustainability issues is the constant moder-

Guiding principle

We take  
responsibility for 
our  partners

For our partners in the 
housing industry, our 
broadband networks 
ensure value retention  
of properties, make 
homes better places  
to live and allow resi-
dents to engage in  
social discourse.

We take  
responsibility for 
our customers

We provide high-per-
formance and clearly 
structured products  
for our end customers. 
Our commitment here  
is to communicate trans-
parently and on an  
equal footing with the 
users of our services  
at all times.

We take  
responsibility for 
our employees

Family-friendly working 
arrangements, occupa-
tional health and safety 
and support of employ-
ees through training 
opportunities matter to 
us. As a modern employer, 
we take our diversity and 
gender equality obliga-
tions seriously. We also 
promote humane working 
conditions in our supply 
chain.

We take  
responsibility for 
the environment 
and society

As a company, we invest 
in sustainable, and 
therefore future-proof, 
technologies and are 
increasingly gearing all 
our activities towards 
sparing use of natural 
resources. 
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mers and investors, the Tele Columbus Group channels most 

Organisation and control
Major strategic decisions relating to social responsibility and 

sustainability are taken directly by the Management Board 

-

ability projects and reports directly to the Management Board 

-

attainment is monitored by a CSR steering committee made 

Our areas of activity 

ENVIRONMENT 

Reduction of greenhouse gases, refurbishment, recycling

  

CUSTOMER CONCERNS

Customer satisfaction 

  

-

 

EMPLOYEE CONCERNS

Diversity, training and occupational health and safety

  

-

Control of measures 

Product Central 
 technology

Customer  
services IT

CSR steering committee

Corporate Communications Corporate governance & internal audit

Management Board

Supervisory Board

Legal (data 
protection)

Purchasing CPE/logistics
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COMPLIANCE

Protection of information, protection against corruption, 

good governance, monitoring of suppliers and supply chains

  

 

DATA PROTECTION

Organisational and technical data protection 

  

Our sustainability targets up to 2024

1. CO2-free network operation

2. OCsetting the environmental impact of flights

3.  Vehicle fleet: Reduction of greenhouse gas 
emissions by 30% per kilometre

4. Best customer service in the industry

 

5. Creating a positive employer brand
  Tele Columbus aims to be perceived positively as a rec-

 

6.  Preventing work-related accidents with an 
 accident rate below the industry average

below the industry average and minimise work-related 

 

7.  Preventing notifiable compliance breaches  
and monitoring supply chains
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and humane working conditions are to be agreed with our 

8.  Achieving greater quality and transparency on 
data protection matters and increasing security 
in IT architecture

data beyond the legally required level and have situation- 

appropriate processes in place to address data protection- 

Non-financial risks
Tele Columbus has a Group-wide risk management system 

The aim here is to ensure systematic recording and assess-

-

-

company’s business activities were assessed, as were the 

impacts arising in connection with the company’s business 

Following the measures implemented by Tele Columbus, no 

Group management report starting on page  

Involvement of stakeholder groups

Housing 
industry

 
properties  
and shops

commerce
Mayors and 
local authorities

Federal Finan-
cial Supervisory 
Authority

Shops Annual general 
meeting

Advisory panel 
on the housing 
industry

Strategic service 
providers

Housing  
industry  
associations

Ministries  
 

and industry

Upstream  
signal suppliers

Suppliers  
and service  
providers

Associations  

munications  
sector

Consumer  
protection  
organisations

Mailings & 
website Annual report

Project partners 

development
Third party  
cable providers Shareholder 

associations

Parliamentary 
committees

Broadband  
initiatives

Strategic  
hardware  

 
suppliers

Federal 
Network Agency

Financial 
analysts Customer 

surveys
Roadshows

 

Security

State media 
authorities

Institutional 
investors

local events

Capital  
markets day

Partners Suppliers Associations Regulators Financial market Customers Investors

External Stakeholder/Overview
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Customers and products

Digital inclusion

-

Tele Columbus Group’s approach here is based on custom-

-

is combined with the latest technological standards, thus 

-

the buildings to be supplied – the ongoing expansion pro-

-

technology both in conurbations and in small and medium- 

and expanded existing networks in Bernau, Delitzsch, Sanger-

-

structural projects, brand-new municipal network segments 

where Internet access was previously inadequate Our con-

 

putting in place the conditions that enable the regions to   

to the digital world, we are helping to ensure that small towns 

-

additional local TV stations, our distribution networks are 

-

Data protection
The Tele Columbus Group maintains licence agreements   

with the housing industry and user agreements with the end 

services also involves access data and sensitive connection 

attacks, it is clear why Tele Columbus works hard to protect 

-

-

-
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Data protection issues are to be handled under the leader-

-

bilities and close security gaps quickly, the IT Operations 

Along with measures to integrate the organisation and 

the GDPR, compulsory online training on handling company 

-

-

tion requirements as well as the associated structures and 

one incident in the reporting period, involving incorrect link-

-

-

Customer satisfaction and service quality
To give its customers an outstanding customer experience, 

Tele Columbus AG has paid increased attention to customer 

in the housing industry with whom the requisite operating 

A holistic concept to improve the customer experience is 

intended to achieve tangible improvements in quality at all 

-

has taken numerous measures to achieve this ambitious goal 

Sustainability target no. 8:

Achieving greater quality and transparency on data pro-

tection matters and increasing security in IT architecture

We will have increased the protection level for personal 

data beyond the legally required level and have situation- 

appropriate processes in place to address data protec-

tion-related enquiries by 2024. Target attainment can  

be documented via the ratio of notifiable incidents, via 

external audits of protective measures or via certifications. 
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-

contact, customers are routinely asked about their experi-

product data with technical network parameters and modem 

-

in real time and in a highly targeted way via short texts, pho-

-

-

-

The app is growing in popularity and had already been installed 90,000 times by the end of 2019.
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troubleshooting capabilities, customer service employees 

receive automated tools so that they can pinpoint described 

problems as precisely as possible and instigate the correct 

lies with the Customer Experience Management department 

Products and innovation

values are intended to create a holistic awareness among 

employees that a product or a service is more than the mere 

Our packages and products are structured transparently and 

-

-

mum term were extended to triple play services that combine 

on the current package, the monthly additional charge has 

-

works, the SIP signalling standard has been added to the 

Booking behaviour and routine customer surveys align the 

Net Promoter Score

NPS = %  – % 

1 2 3 4 5 6 7 8 9 10

Detractors Passives Promoters

Sustainability target no. 4:

Best customer service in the industry. We will significantly 

increase customer satisfaction through enhanced quality 

of customer service, high-performance and reliable net-

works and requirement-oriented products.

Our level of target attainment is ascertained through rou-

tine customer surveys and calculation of the Net Promoter 

Score via the method commonly applied in the industry.  

In addition, we gather details regarding the availability and 

troubleshooting skills of our employees. To gain a compre-

hensive picture of customer satisfaction, the contact vol-

ume, product booking behaviour and the cancellation rate 

are also calculated. To determine our position compared 

with our competitors on the market, surveys are also con-

ducted in households that are situated in our network 

 supply area but have not booked any services from us.
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Communication and transparency

-

-

 www.pyur.com and  www.telecolumbus.com, our letters to 

According to our partners in the housing industry, communi-

-

showed that digital radio reception via cable is vastly supe-

 

capacity in the local press and accompanied the gigabit 

-

covered were changes to the Supervisory Board, comment 

on media speculation, the concluded wholesale agreement 

Management Board Chairman and CEO Timm Degenhardt 

The Corporate Communications department is responsible 

The Brand & Marketing Communication department is 

-

paigns and websites are managed by the eCommerce depart-

Environmental issues

-

CO -

utable to sales activities and service work on the network or 

Resources
Our end customers use hardware such as modems and digi-

 

-

-

-

-

-

curement department, which reports to the Management 

Electricity consumption

-

administration and services is comparatively low and is not 
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-

-

-

previous year, the reduction in network operation was just 

-

In addition to the above-mentioned decrease in energy con-

 emissions per 

Our CO2 Footprint

4% aeroplane

76% electricity

20% car

0% train

Market-based, 6,190 tonnes CO2

938,000 km, 3.5 tonnes CO2

8.4 million km, 1,630 tonnes CO2

1.05 million km, 324 tonnes CO2
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and data centres is entirely based on a zero-emissions strat-

-

ANTEC Servicepool GmbH in Hanover, whose distribution 

reported last year was combined with Tele Columbus as part 

This results in CO

-

-

Columbus AG, which are operated on the company’s own 

According to studies by the VATM, the average monthly data 

-

 

CO

Energy mix of MVV Energie AG

1.1% renewable energies  
with proof of origin

7.2% nuclear power

21.3% coal

9.1% gas

5.7% other fossil fuels

55.6% renewable energies 
financed by the EEG levy

63% 67%

100% 100%

 CO2 emissions    Radioactive 
waste

  Average environmental impacts 
according to Germany’s energy mix
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The breakdown of our electricity consumption for network operation and data centres is as follows 2): 

 Network operation Data centres Total

Tele Columbus Group

ANTEC Servicepool GmbH

Total

Note:  

CO2 calculation for electricity

Company

Energy consumption 
 
 
 

Electricity supplier 
 
 
 

Market-based 
 emissions in  

CO  

 supplier)

Total market-based 
emissions (in t CO ) 

 
 

emissions in  
CO

German Environment 

Total  
location-based 

 emissions  
(in t CO ) 

Tele Columbus MVV

 
public utilties 

 electricity) 

ANTEC Servicepool 
GmbH

Green electricity 

Total    

Mobility
-

-

seeable, and not all destinations can be easily reached by 

Furthermore, many employees have to travel between the  

-

ees whose jobs involve travel are issued with a business 

national network, which generates no CO  emissions at all 

were covered on Deutsche Bahn’s local network, with the 

Sustainability target no. 1:

CO2-free network operation.

Tele Columbus AG will operate its networks on a CO2-neutral 

basis by 2024. The first major step will be the switch to 

100 percent renewable energy for all bought-in electricity. 

Despite these steps towards CO2 neutrality, reduction in 

consumption always goes before compensation, which is 

both environmentally and commercially sound.

To achieve our targets, we constantly measure our energy 

consumption and conduct energy audits to determine 

 savings potential. The Central Technics, Corporate Purchas-

ing and Corporate Communications departments are 

responsible for this. 
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-

all service vehicles as well as logistics consignments under-

 

-

-

-

tances covered are ascertained and settled via an external 

Hardware recycling

and thus reduce electronic waste as much as possible, the 

used hardware is examined, cleaned and returned to custo-

-

Along with customer modems and DVB-C receivers, items 

such as smartcard modules, CI cards, remote controls, mains 

adapters, hard drives and connecting cables were recondi-

Leipzig–Berlin, 2,246 journeys counted

Source: DB Vertrieb GmbH, environmental assessment

1) No useful air route was found.

Tonnen of CO2Tonnen of CO2

60,954

Tonnes of CO2

Leipzig Berlin167 km

1,216
1)

59.7 tonnes of CO2 
were saved by using 
the railway on the 
much-travelled 
route between 
 Berlin and Leipzig 
alone. Sustainability target no. 3:

Fully ogsetting flights: If business flights are unavoidable, 

the resultant CO2 emissions are ogset by buying climate 

certificates.

Sustainability target no. 2:

Reduction of greenhouse gas emissions by 30% per 

 kilometre

Tele Columbus AG aims to reduce CO2 emissions from 

company car use by 30 percent per kilometre compared 

with 2018 by 2024. The first measure was the creation of a 

fleet concept with new company car regulations that is 

designed to cover plug-in hybrid vehicles, too. Further-

more, the Group is exploring the installation of charging 

facilities for these vehicles at its main business locations. 

The benchmark for attainment of the 30% target is the 

average of 191 g/km calculated for 2018. Consequently, 

the target value is 134 g/km by 2024 at the latest.

Target attainment is monitored via cyclic retrieval of mile-

ages and tank levels. Further measures can be arranged 

as required. To this end, further initiatives for more electric 

mobility in the fleet are under consideration. The Purchas-

ing department is responsible for this.
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-

devices and technical components entered secondary use in 

ANTEC Servicepool GmbH in Hanover also operates in the 

High reconditioning rates cannot be attained with the tech-

-

-

Water and wastewater 
-

Employees

-

The main employers within the Tele Columbus AG stable are 

Tele Columbus Betriebs GmbH, Tele Columbus Vertriebs 

GmbH, Radio-, Fernsehen- und Computertechnik GmbH 

-

-

statements on page  

Tele Columbus as an employer

at Group level by the Human Resources department, which 

Age structure of employees as of 31.12.2019 Gender ratio as of 31.12.2019

32% female

68% male

10% < 30

56% 30 – 50

34% > 50
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-

ment is largely designed so that it can also be used in mobile 

-

Employer attractiveness

-

Resources department, which reports its results directly to 

assessing the changes compared with the previous year, it 

-

-

-

-

-

-

-

-

-

-

employee organisation, the Employee Net Promoter Score 

recommendation rate, which expresses whether someone 

would recommend the Tele Columbus Group as an employer 

total score across all questions (eNPS index) also improved 

HR development
-

development is increasingly important in order to present 

employees with attractive employment and development 
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-

-

-

-

Occupational health and safety
Preserving health, preventing work-related illness and creat-

health management system implemented under the control 

Occupational health care is provided by external service pro-

-

ers, including those who are not employees, are entitled to 

-

-

-

tenance and assembly are subject to particular risks due to 

Work-related accidents in 2019

 

RFC GmbH
 

while travelling)

Tele Columbus Betriebs GmbH
 

while travelling)

Tele Columbus Vertriebs GmbH  
while travelling)

Tele Columbus AG

 
while travelling)

Sustainability target no. 5:

Tele Columbus AG is to be perceived as an attractive 

employee with its PŸUR brand by 2024.

This target is to be achieved through a bundle of individual 

measures that incorporate the annual results of the 

employee survey. The currently planned measures include 

improving in-house support of new employees, gradually 

rectifying inequalities in working conditions and fringe 

benefits that have arisen over time within the company, 

and establishing an employer brand in job portals and 

 relevant social media channels. The level of target attain-

ment is made visible by the Employee Net Promoter Score, 

the fluctuation rate and further indicators currently under 

discussion relating to filling job vacancies and online 

reviews of corresponding platforms. The Human Resources 

department is responsible for this.
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-

arresters, measuring devices, ladders and stepladders are 

Accident categories

 

Accidents while travelling

Other

Sporting accidents (in-house sport)

Falls

-

reportable accidents, including those while travelling, the rate 

-

-

responding work contracts contain the obligation to comply 

with the relevant German accident prevention regulations and 

Collaboration with employee representatives

have their own works councils, and a Group works council is 

-

Columbus respects employees’ rights to organise them-

 sabbaticals or long-term incapacity) are not taken into account in the  

Sustainability target no. 6:

Reducing the work-related accident rate to below the 

industry average and minimising work-related illnesses

To this end, we will increase the stalng and specialisms of 

the Occupational Health and Safety department in order 

to ensure seamless and prompt occupational safety man-

agement and to increase the focus on accident and safety 

hazards within the workforce. 

As a benchmark for assessing target attainment, we draw 

comparisons with the work-related accident rates of our 

competitors and the employers’ liability insurers responsi-

ble for us, the employers’ liability insurance association for 

the administrative sector and the employer’s liability insur-

ance association for the energy, textiles, electrical and 

media outlets industries, which is responsible for RFC 

GmbH. The Human Resources department is responsible 

for this.
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works agreement on corporate integration management, the 

Group works agreement on compliance and agreements on 

-

-

Diversity and equal opportunities

origin, religion, ideology, gender or sexual orientation has no 

-

inatory behaviour at all workplaces and supports diversity in 

employee survey, the statement that nobody in our company 

-

Columbus has not submitted an anti-discrimination concept 

Structure of Work Council as of 31 January 2019 

Central Works Councils of Tele Columbus AG

2

WC Berlin
2

2

2

1

1

WC Leipzig

WC Unterföhring

WC Ratingen

WC Hamburg

General Works Council 
(GWC) TC Betriebs GmbH

Total TC Group
_ 17 Work Council
_ 61 Work Council members

2

WC Berlin
2

2

1

1

WC Leipzig

WC Unterföhring

WC Ratingen

GWC of 
TC Vertriebs GmbH

2

2

2

WC Chemnitz

WC Leipzig

WC Unterföhring
1

GWC of 
RFC GmbH

2

WC HLkomm
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-

-

-

tive employees as at the reporting date, corresponding to 

relationships were based on temporary contracts, the major-

-

Tele Columbus aims to standardise the salary structure 

-

-

are being appointed to managerial posts shows that salary 

-

-

on page  

Supervisory board – age distribution  
as a diagram

0

<30 30 – 50 50 – 60

2

4

Supervisory board – gender relation  
as of 31.12.2019

83% male

17% female
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Compliance
-

-

department, which puts in place the legal and practical organ-

Corporate Governance involves compliance with laws and 

-

Tele Columbus has introduced various tools and measures 

such as the Compliance Manual, training courses and panel 

-

tations Furthermore, eight local Compliance Coordinators 

The Compliance Manual is available on the intranet as a 

In addition, training courses tailored to the individual depart-

 

potential compliance risks and instilling the right conduct in 

all employees on general compliance regulations, protection 

the upstream and downstream value chains is currently in 

Compliance breaches can be reported to the Compliance 

wish to conceal their identity, an anonymous whistleblower 

they behave appropriately towards service providers and sup-

already-instigated measures in order to reduce the respec-

-

Employee awareness successfully raised

-

-

ents declared that they knew who they can go to in the event 
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Compliance cases in 2019

have been improved, and employees have been trained in 

Note on political influence

-

-

-

-

Sustainability target no. 7:

No compliance cases and increased monitoring of supply 

chains

We aim to achieve years with no compliance incidents 

through an increasingly sophisticated compliance manage-

ment system, training and growing levels of awareness 

within the company. In the supply chains, we will develop

a Suppliers’ Code of Conduct, which will be part of our 

General Conditions of Purchase. In doing so, we will gradu-

ally put all supplier contracts on a footing that precludes 

inhumane working conditions, respects the social standards 

of the International Labour Organisation and penalises 

any breaches of our Code of Conduct.
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